
BRANDING GOVERNMENT 
PROJECTS 

Reaching your audience in the digital age 



WHAT’S THE DIFF?? 

• BRAND: Image of a specific product 

 

 

 

• BRANDING: Image is marketed to become more recognizable 

 



Home Runs 



WHY BRAND??? The 3 R’s…. 

•Recollection 

•Reference 

•Rhyming  



Comparison-moving forward in the digital age 

2007      2014    

 

 

 

 

 

 

M-10 Reconstruction   I-96 Reconstruction 

 



DODGE THE LODGE 

• Full Freeway Closure 

• Direct route in downtown Detroit 

• Commuters/Venues 

• 156,000 Vehicles/Day 

 



96 FIX 

• Full Freeway Closure 

• Direct route between Detroit and western suburbs 

• Commuters/Venues 

• 149,000 Vehicles/Day 

 



Traditional Media vs Social Media 



Brochures vs Info-graphics 



It’s the Customer Interaction 

2007      2014 

      



Direct contact at the click of a mouse 



Instant Updates 



PROGRESS 



OWNERSHIP 



PARTNERING 



It’s the Analytics  



WHO DID WE REACH? 



WHO DID WE REACH?? 



That’s all folks…. 

Questions?? 
 

 


